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[ was born into a
family that has been
strongly committed
to ranching,
farming, and the
care of the land.
[ have spent my
entire life helping
my parents and grandparents run
their cattle operations. I have lived
in Millard County since I was 1 %
years old and love the goodness of
the people here.

The cattle industry provides food
for the world that is nutritious and
delicious, plus it also provides many
by-products essential to daily life.
However, throughout history we

NON-PROFIT
ORGANIZATION
U.S. POSTAGE PAID

SALT LAKE CITY, UT
PERMIT NO. 3933

UTAH CATTLEMEN’S ASSOCIATION

PO BOX 540568
NORTH SALT LAKE, UT 84054-0568

WWW.UTAHCATTLEMEN.ORG

have found ourselves up against a
lot of opposition. I remember years
ago there was a slogan circulating
that said, “Cattle Free by ‘93.” I would
dare say that unless you were in the
cattle industry at that time you don’t
remember this. But it was a clear
declaration that ranchers were not
wanted, and neither was our beef.
Since that time, we have launched
several campaigns through the Beef
Checkoff program including the
ongoing Beef, It's What’s for Dinner
campaign and the Beef Quality
Assurance program. Each one of
these has fueled the demand for
better quality beef and better cattle
handling practices. Due to these
programs, we have watched as the
demand for choice cuts of beef has
risen year after year. Beef demand
and the shrinking national cattle
herd has played a part in creating a
bit of a shortage in the beef industry.
This has driven prices up to the point
that we the ranchers are seeing the
financial benefits of raising cattle.

In our country, we face conflict in
almost every realm. I am sure that
you are aware of the many issues we
face such as, mustangs, fire, water,
drought, increase in wildlife herds,
endangered species on our land,
and wolves. Across the state of Utah
we are seeing an increase in other
corporations wanting to use our land.
Right now, in Millard County, we are
facing data centers and solar farms
that are looking into using permits
for our grazing lands. Even though
the public has voiced their opinion
about not wanting these changes, the

battle will keep going on. If it is not
here, it will certainly be somewhere
else.

Last week we were able to travel
to Hurricane, Utah for the Utah
Cattlemen’s  Association  winter
convention, celebrating 135 years
as an association. We took a bold
move this year and decided that
we needed to have the convention
in Southern Utah. This appears to
have been a good decision. The
convention was well attended, and
we were able to see some new faces
in attendance, especially from the
central and southern part of the
state. This demonstrates that we
can come together and stand strong
to overcome the difficulties we all
have. 1 would like to express my
gratitude to all those that attended
and participated in the convention,
including the speakers and the
vendors.

Those that have been involved with
the cattle industry have lived through
many of these challenges, and
that alone gives us the confidence
to unite and advocate for our
future. We need to take the time to
become involved with those that
are protecting our industry. We
have many organizations that help
us on multiple levels. The National
Cattlemen’s Beef Association (NCBA)
helps lobby for the cattle industry
in Washington, D.C. by working with
our national representatives. The
Utah Cattlemen’s Association plays a
similar role on the state level.

Message Continues on Page 2
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UPCOMING EVENTS

LEACHMAN EARLY BIRD ONLINE SALE
- SEE PAGE 11

PRICE BEEF CATTLE FIELD DAY

- SEE PAGE 20 FOR ALL FIELD DAY DETAILS
DUCHESNE BEEF CATTLE FIELD DAY
CEDAR CITY BEEF CATTLE FIELD DAY
RICHFIELD BEEF CATTLE FIELD DAY
LOGAN BEEF CATTLE FIELD DAY

GILLMAN LIVESTOCK BASIN BULL
PREVIEW - SEE PAGE 24

CATTLE INDUSTRY CONVENTION AND
TRADE SHOW - NASHVILLE, TN

MILES HIGH ANGUS & BURTON
SIMMENTAL BULL SALE - SEE PAGE 9

UCA CATTLEMEN'’S CLASSIC BULL SALE
- SEE PAGE 12

REES BROS PRODUCTION SALE
- SEE PAGE 13

DILLE RED ANGUS PRODUCTION SALE
- SEE PAGE 21

DOUBLE DOWN BULL & HORSE SALE
- SEE PAGE 17

UTAH HEREFORD ASSOCIATION BULL
& FEMALE SALE - SEE PAGE 11

SPRING COVE GENETICS BULL SALE
- SEE PAGE 7

YARDLEY CATTLE CO ELITE BULL SALE
- SEE PAGE 24

UBIA PERFORMANCE BULL TEST SALE
- SEE PAGE 15

T-HEART RANCH HIGH ALTITUDE BULL
SALE

UTAH ANGUS ASSOCIATION BULL &
FEMALE SALE - SEE PAGE 15
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SAVE CALVES FROM HYPOTHERMIA

Are you calving in cold
weather? Use the calf warmer
recommended by vets and
ranchers for over 25 years!

Available at Steve Regan. -
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SALT LAKE CITY - SPANISH FORK - DELTA - RICHFIELD ST. GEORGE - “
LOGAN - BURLEY, ID - CALDWELL, ID - STEVEREGAN.COM - 800-888-4545 |
by
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We have other organizations and groups that join with us in
advocating for agriculture such as the Public Lands Council, Utah
Department of Agriculture & Food, and partnership organizations
such as the Utah Farm Bureau and Woolgrowers, along with local
brand inspectors, veterinarians, and beef inspectors. We have
a winning team, and I invite you to get involved in the battle to
save agriculture. It is up to us to get involved, stay involved and lift
where we stand.

Our association is a grassroots organization, and we look to our
members for direction and support. Your membership produces an
increased representation, which is necessary when the association
speaks on behalf of the cattle industry. UCA communicates with
state and federal officers, leaders, and agencies on your behalf.

We like to hear your opinions, views and issues so we can
represent your interests. Your membership does count, and it
makes a difference. You can find the UCA office phone number
and email addresses for each board member on our website at
utahcattlemen.org. Please reach out to us.

Each one of us matters in this industry, and we depend on each
other. Thank you for helping us make beef the king of protein.

Bryce Tolbert - UCA President
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The USDA Risk Management

. Agency helps protect your _
Pasture;'Rangeland, and Furage
(PRF) from the elements.

Protect Your PRF
(Pasture, Rangeland, Forage)

Ower trusted nsk adwisors are
trained to help you understand
and analyze complicated insurance
data 50 you can make the maost
informed decision for your
business. Our goal is to ensure
youl never purchase unnecessary
coverage and pay more than

you need. Protect your land and
Ivelihood against potential losses
during times of drought.

Why now?

= Very affordable -
Government subsidized

* Premiums are not
due until Oct. 1

« No adjusters needed

* No claim forms

* Protects your cash flow

JANUARY 2026

f:""  CONTACT
_~ - Mike Browning
= B01-949-5453

r@ﬁ:cwnm' gchpinsurance. com

When buying
business Insurance,
it’s okay to have a
generalist agent.
When buying

PRF insurance,

it’s SMART to have
a SPECIALIST.

aasT oF *lh'ﬂ!ll
STMENUE SPEOTTL M AN

Contact your CKP Trusted Risk Adwsm today.

877-CKP-INS1 (877-257-4671) ckpinsurance.com
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Winter Gonvention Highlights Winter Convention Highlights

Steve and Mitzi Elliott received the BQA Producer of
the Year Award, presented by John Ferry (right)

Bryce Tolbert presents the Distinguished Cattleman Award
to Monty Weston, with his wife, Diane

Newly Elected UCA Board of Directors: Russell Faatz (2nd VP), Jim Lamb (2nd VP), Darrell Holden (1st VP),
Bryce Tolbert (President), Jeff Young (Past President), Brent Gillman (2nd VP)

Spirit of the Cattlewomen Award winner, Barbara Wintch (front right), with David Brown receives the Friend of the
her family Cattleman Award from Jeff Young

NCBA CEO, Colin Woodall, addressess attendees during the Southern Utah producer panel: Kevin Heaton, Kline
general session Esplin, Preston Heaton, and John Reese

Jeff Young recognized outgoing 2nd Vice Presidents Patrick Linnell with CattleFax gives the marketing breakfast cattle

Convention attendees exploring the tradeshow UCWA President, Michelle Merrill Darrell Holden, Cameron Hallows and Craig market update
during the general session Holmgren (not pictured) for their service



6 THE UTAH CATTLEMAN

Checkoff Dollars Driving Beef
Sales at the Checkout Counter

The investments
paid into the Beef
B Checkoff program
' . are designed to

J fuel consumer

| demand for beef,
and recent results
from a national
e-commerce cam-
paign prove that
your Beef Check-
off dollars are working harder than
ever.

This past August and September,
we ran a targeted digital advertis-
ing campaign with a major national
club store to reach shoppers dur-
ing the busy back-to-school period.
Our goal was to make sure that
when club store members were
planning their weekly shopping
lists, beef was at the very top.

The results are now available,

and they show that this campaign
made a measurable, direct impact
on sales here in Utah, and across
the country.

The National Campaign
Nationally, the campaign reached
an impressive 7.4 million house-
holds. We measured the results
of that reach in incremental beef
sales and total sales volume.

Incremental Beef Sales (New Sales)
This metric is important because it
tells us how much extra beef was
sold that would not have been pur-
chased if we hadn’t run the ad. To
get this figure, the club store used
a simple, real-world test. They
looked at a group of their shoppers

who saw our “Beef. It’s What’s For
Dinner.” ads and bought beef (the
test group). They compared that to
a group of shoppers who did not
see our ad, but had similar shop-
ping habits (the control group).

The result was that our ads created
nearly $10 Million in new sales!
The test group bought an addition-
al $9.89 million in beef compared
to the control group. This means
for every single checkoff dollar
spent on the campaign, we saw a
$28.93 return in purely new sales.
This showed us that the advertis-
ing was directly changing buying
habits.

Total Sales (Attributable Sales)

This metric shows the massive
volume of beef moved because our
ads were seen. This figure tracks
every household that was served
one of our ads and then purchased
beef at the club store within 14
days.

Nationally, we saw a total of
$109.8 Million in beef sales directly
traceable to a consumer seeing our
ad. This translates to an overall
return on ad spend of $321.19

for every dollar invested into the
campaign! This is a large volume

of beef moving through the mar-
ket that Checkoff dollars helped
secure.

Utah Campaign

Our state-funded portion of this
campaign delivered exceptional
results as well. The local checkoff
investment was focused on making
sure our ads reached the largest
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BEEF:

IT'S WHAT'S FOR DINNER,

.
T wnpa 2y Bl Farmdie 55 Ressi

number of high-value consumers
possible. For a $15,000 invest-
ment, the campaign was a great
success. Our ads were delivered to
Utah consumers nearly 1.9 million
times.

We successfully reached over
271,950 Utah households, remind-
ing them that beef is a top choice
for their family meals. The club
store saw a total of $1,690,725 in
traceable beef sales from the Utah
consumers who saw our ads.

This means that the $15,000
invested by Utah generated a
$112.72 return on investment

in traceable beef sales. In other
words, every dollar Utah ranchers
invested brought back $112.72 in
beef sales at the checkout coun-
ter.

This campaign confirms that digital
advertising through retail part-
ners is an incredibly efficient and
powerful way to drive demand. By
keeping beef top-of-mind for hun-
dreds of thousands of Utah shop-
pers, we are ensuring that the Beef
Checkoff Program continues to pay
off directly at the cash register,
where it matters most.

Beef: A+
meal
choice.

Make every bite
a smart one,
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Spring Cove Genetics Bull Sale

Monday, March 9, 2026

SELLING OVER 200 ANGUS BULLS,
2-YR-OLD BULLS, FALL YEARLING BULLS AND YEARLING BULLS
AND 40 HEAD OF YEARLING HEIFERS

Featuring sons & daughters of:
GRANT * WARBUCKS * ESSENTIAL * FEAT * RED STATE * BEDROCK

Over 75 Sons of Spring Cove Grant 200K
REG 20669598 sell March 9" 2026
CED+6 BW +.4 WW+79 YW+141 SC+1.32 MILK +25 FL+1.19 PAP+.55
CW+67 MARB+1.10 RE+.57 $M+109 $C+339

S ) - "
- c : e

Over 50 Sons of Pine View Warbucks L114
REG 20638633 sell March 9t 2026
CED+5 BW +2.6 WW+87 YW+158 SC+1.56 MILK +22 PAP+.23
CW+78 MARB+1.51 RE+1.39 SM+67 $G+106 $B+225 $C+359

Progeny of Sitz Feat 729H sell March 9", 2026
REG 19677962
CED+1 BW+2.9 WW+81 YW+138 SC+.92
MILK +19 FL+1.09 PAP-.94
CW+72 MARB+.53 RE+.91 $M+88 $C+306

.if

Progeny of Sitz Essential 731J sell March 9t", 2026
REG 20003666
CED+14 BW-2.7 WW+70 YW+131 SC+1.31
MILK +22 FL+1.02 PAP-2.94
CW+57 MARB+1.12 RE+.23 SM+64 $C+288

Art Butler: 208-280-1026
Josh Mavencamp: 208-358-0057
Denise Mavencamp: 208-490-3126
Sarah Helmick: 208-490-0741
Randy Lancaster: 208-731-1947
M3, Matt Mcfarlane 916-803-3113
For sale books call or text:
Stacy Butler at 208-320-8803
www.springcoveranch.com
269 Spring Cove Rd
Bliss, Idaho 83314

WesTern el
vieo markeT L




8 THE UTAH CATTLEMAN

JANUARY 2026

Utah Cattlewomen’s Association

UCA Convention
Highlights

The Utah Cattlemen’s
Association Annual
Convention was held
in Hurricane, Utah, bringing together
cattle producers, industry partners,
and agricultural leaders from across
the state for a few days of education,
connection, and collaboration.

Southern Utah provided a welcom-
ing and warm setting for important
conversations focused on the future
of Utah'’s cattle industry. Convention
sessions addressed timely topics
including market outlooks, animal
health, land stewardship, and policy
issues impacting producers. Attend-
ees gained practical insight and tools
to take back to their operations while
strengthening relationships across
regions and generations. I personal-
ly, was able to re-connect with family
that I have not seen in years.

Utah Cattlewomen Highlights

The convention also featured strong
participation from the Utah Cattle-
women’s Association (UCWA). UCWA
members hosted the annual winter
business meeting and shared up-
dates on out budget, beef promotion,
consumer education through the
Utah Beef Ambassador Program, and
outreach efforts taking place state-
wide. We have an amazing board! I
can’t thank these ladies enough for
all they do for the organization. Their
work continues to play a vital role
in connecting consumers with the
people, practices, and values behind
Utah beef.

The Utah Cattlewomen also empha-
sized opportunities for members to
get involved through educational
programming, community outreach,
and advocacy efforts that promote
beef as a nutritious, responsibly
raised protein. These initiatives are
critical to building trust and under-

standing between producers and the
public. We would love to invite any
cattlewomen throughout the state
to join us! If you have a membership
in the Utah Cattlemen’s Association,
you are automatically a member of
the Utah Cattlewomen’s Association.
UCWA welcomes participation from
all members who are interested in
supporting beef promotion, youth
education, and leadership within the
industry.

Spirit of the Cattlewomen Award
A special highlight of the convention
was the presentation of the Spirit of
Utah Cattlewomen Award to Barbara
Wintch. This award recognizes indi-
viduals who exemplify dedication,
leadership, and service to the cattle
industry and to the mission of Utah
Cattlewomen.

When Ifirstbecame involved with the
UCWA, Barbara was one of the first of
amazing ladies to welcome me with
open arms. She always approached
me with the warmest smile and
made me feel so important. Barbara
Wintch was honored for her long-
standing commitment to agriculture,
her advocacy for the beef industry,
and her willingness to serve and
support others. She organized farm
field days schedules and ensured our
industry was well represented. Her
passion, integrity, and tireless efforts
have made a lasting impact on both
Utah cattlewomen and the broader
cattle community. The recognition
served as a meaningful moment to
celebrate her contributions and the
values she represents.

Another special highlight for me
was to see the recognition of Mon-
ty Weston, of Randolph, my father,
honored for his significant contribu-
tions to Utah’s beef industry. Monty
was recognized for his leadership,
commitment to ranching, and long-
standing service to the cattle com-

munity. His dedication to production
agriculture and his willingness to
advocate for producers have had a
lasting impact at both the local and
state levels. His role in strengthening
Utah’s cattle industry and mentoring
future generations is unparalleled.

Networking, Recognition, and
Industry Support

In addition to educational sessions,
the convention provided valuable
networking opportunities. Trade
show vendors and industry partners
showcased products and services
designed to support efficiency, sus-
tainability, and long-term success in
cattle operations.

Looking Ahead

Hosting the annual convention in
Hurricane highlighted the diversity
of Utah’s cattle industry while rein-
forcing the shared values that unite
producers statewide. Having lived
in the Northern part of the state my
whole life, it was so educational to
hear from a panel of producers from
the southern end of the state. I re-
turned home with renewed energy,
strengthened partnerships, and a
continued commitment to advocacy,
stewardship, and community. Lastly,
one of my most favorite parts of the
convention was walking into the
hospitality room to see a room full
of cowboy hats and well styled ladies
watching the NFR. It just doesn’t get
any better!

The Utah Cattlewomen’s Association
extends sincere thanks to the local
hosts, speakers, sponsors, Utah Cat-
tlemen’s Association, and volunteers
who contributed to a successful con-
vention. Together, UCA and UCWA
continue working toward a strong,
unified, and sustainable future for
Utah’s beef industry.

Michelle Merrill
UCWA President
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79 + DNA PAP Tested Bulls

Simmental/Sim-Angus/Angus

BULLSALE

February 7th, 2026

www.burtonsimmental.com

Centennial Center

Bull Delivery in April

LEAVE YOUR TRAILERS AT HOME - FREE DELIVERY UP TO 200 MILES, PLUS DISCOUNTS IF YOU BUY MORE THAH ONE BULL.

=

F ]

of il

Jay Burlon {435} 724-2804 - Geniry Miles {435} 823-3275 - Layne Miles (435} 823-3277 - Wrail Miles {435} 823-3355
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LIPHATECHAG.COM ¢ 800.351.1476

POWDER
RIRIVER

THE AUTHORITY IN LIVESTOCK
HANDLING EQUIPMENT SINCE 1938

powderriver.com P: 800.453.5318

As farmers and
producers, you know
best that a good,
quality food product
means everything to
the consumer. And
with Liphatech Ag

rodenticide solutions,

the security of your
output is in good
hands. Our team
will stop at nothing
to help protect the
hard work of farmers
and producers.

JANUARY 2026

PHAECH

RODENTICIDE SOLUTIONS
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January 9

- 35 Elite Stabilizer® Bulls

- ONLINE ONLY
Bid from anywhere!

Open Now!
120 Bulls Available

The perfect Christmas gift and a

smart tax move before year-end!

L : : ‘ s Fove
A Ji PR T s, ey
WWW.LEACHMAN.COM/SALES | (970) 568-3983

%
S
SPROFIT® CONTACT OUR REGIONAL REPRESENTATIVES
TS JERROD WATSON (WESTERN) - 303-827-1156
%Eﬁ@”%\' AARON RASMUSSEN (MIDWEST) - 308-763-1361
KURT SCHENKEL (EASTERN) — 740-503-6270

Utah Polled & Horned

Hereford Association
BULL & FEMALE SALE

30 Bulls and 15 Females
Saturday, March 7, 2026

Producer’s Livestock Auction - Salina, Utah - 1:00 pm
Online bidding will be available through CattleUSA

Horned/Polled Bulls & Heifers

Semen & Trich Tested & Some Pap Tested
2 Lots of Embryos Will Be Offered
Consigned by Utah’s Top Breeders

Herd Sire & Show Prospects

For More Information Contact
Nathan Oliver - (435) 660-0291
utahherefordassociation@gmail.com
utahherefordassociation.com
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88th ANNUAL
UtaH CarrLEMEN’s CLASSIC scos. PRODUCTION SALE

e FEBRUARY 13, 2025
@ ALL B REED B ULL SALE Take Exit 106 off 1-84 Sale Begins at 1:00 p.m. with Sale Videos Available Online

Morgan, Utah Lunch Served at Noon at reescattle.com

@/{ Jirt |' _//‘? 6’?“; O ‘:'{/J BULLS ARE PERFORMANCE AND HIGH-ALTITUDE TESTED - FEEDING ALL YEARLING BULLS UNTIL MAY 1 AT NO COST TO BUYER

Sale Date: February 13,2026 We will be offering 90+ lots of spring/fall yearlings and 2 year old bulls.

| Location: Box Elder County Fairgrounds Angus, Hereford, Black Hereford and F1 Baldies.
320 Nﬂ!"th 1000 WESt Jake Rees Scott Rees Roger Rees DVM
Tremonton, UT 84337 (801) 668-8613 (801) 949-8960 (801) 913-5747

reescattle@gmail.com
SHOW - 1:30pm
SOCIAL - 5:30pm
SALE - 6:30pm =

il O —il— W T
CHURCHILL BROADWAY 858F MARDA WHITLOCK 857

Offering halter/pen bulls
AND REPLACEMENT FEMALES!

00 Toyo Bullls —_—__

| A Ty -nh-l'.i

GRAND CHAMPION BULL HESEHUE CHAMPION BULL P

Grazing Cattle

Throughy Wirder ,(t

As forage quality drops in colder months, targeted
protein supplementation helps maintain digestion, body
condition, and reproductive health. IFA's protein tubs,
blocks, and cubes deliver the ideal blend of nutrients to
e -q..‘ﬁ.v.:'-\‘!: o -L..-*'_,—J‘-—-'ﬂ'-—--h-—a- =R .: o e et TR S == e keep cattle thriving through winter. Get the protein your

‘x‘ 2= e
o,
—\-:".1.".-' ¥ -\"':Tl-l\" . ul .

T, T 1 i
e I-‘\., "ﬁ""!"i' "-l"'-\." .-'_1'\-\. it '|.d-_
i:nﬂ'_‘lu""‘*-“'l.: hJ e :FH-"" -n.“" T

cattle need —available at your local IFA Country Store!

» Order Online @ IFA.coop e COUNTRY

HELPING TO GROW THE THINGS YOU LOVE STORE




14 THE UTAH CATTLEMAN

JANUARY 2026

Getting Your House In Order

By Dr. David Secrist, PhD - Beef Extension Specialist Utah State University

The beginning of a
new year is always

a time for reflection
on the past year and
planning for the fu-
ture. | recently revis-

1£
Ve
ited my thoughts on

the market for 2025 that | wrote a
year ago. My exact quote was, “I|
would expect 2025 calf prices to be
similar to 2024 or possibly a little
higher.” | guess | was right that
the 2025 calf market wasn’t lower
than 2024. However, | sure missed
the mark on how high it could go!
With the record calf prices of 2025
in the rearview mirror, how should
we approach 2026 and beyond?

Fed cattle futures peaked in mid-
October, but it had nothing to do
with any fundamental change in
the market. Concern voiced in
Washington, D.C., about the high
price of beef sent markets into a
tailspin. The downturn was ac-
celerated by the Tyson announce-
ment of a plant closure in late
November. The December cattle
contract lost nearly $500 per head
in value in just over one month. |
bring this up only to demonstrate
how fragile markets can be.

The near future will still look good
for cow-calf producers as cattle
numbers are historically low, and
heifer retention is happening
very slowly, if at all. However, the
events of the last quarter of 2025
should serve as a reminder that
what comes up must come down.

It’s easy to lose focus on cost
management when revenue far
exceeds production costs. | sug-
gest that everyone take a hard
look at their cost structure and be
prepared for revenue to go down.

What does that
mean? Let’s start
with what it
doesn’t mean.

1) It doesn’t
mean that you
cut back on

feed costs to

the point that
cows lose their
reproductive ef-
ficiency.

2) It doesn’t
mean that you don’t keep replace-
ment heifers or even grow your
herd.

3) It doesn’t mean that you stop
investing in good genetics.

So, what does it mean?

1) Optimal reproductive perfor-
mance is the key to success, no
matter the market. Getting cows
bred early in the breeding season
is a gift that keeps on giving for the
life of the cow. It is critical to set
your heifers on the right track with
the first calving. Don’t cut corners
that cause a drop in reproductive
efficiency.

2) Related to the first point, make
sure your cows and your manage-
ment plan fit your environment.
Work with what nature gives you

in terms of weather and grass. A
smaller cow calving in concert with
the onset of grass is often the most
cost-effective model in all markets.

3) Closely examine the cost/benefit
of raising your own replacements.
There are good reasons to do it
yourself, but be aware of the costs.
Can cheaper feed resources be
found outside your operation? Can
a heifer, bred for maternal traits,
be more efficient in your environ-
ment? If so, what can you gain

from a terminal breeding program
focused only on weaning weights?

4) Be fully stocked. An under-
stocked ranch can struggle to cover
fixed costs, no matter how good
the production is. Range and pas-
ture conditions are always a wild
card. Are stockers or selling bred
heifers an option to balance your
grass?

5) Examine income opportunities
beyond the cattle. Can additional
income be gained from recre-
ation/hunting, conservation ease-
ments, renewable energy, or other
sources? Often, these alternative
income sources have little or no
impact on the cattle operation, and
the revenue stream is immune to
the ups and downs of the cattle
market.

6) Pay down debt. A lighter debt
load will make lean times easier to
endure.

More detailed information can be
found on these topics at the USU
Extension website. Go to exten-
sion.usu.edu/beef. | wish you all a
very happy and prosperous 2026!
Please feel free to reach out any-
time. david.secrist@usu.edu
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March 21, 2026 - 1:00 p.m.

Producers Livestock Market - Salina, Utah

Sale Preview at 10:00 a.m.
LLUNCH PROVIDED BY PRODUCERS LIVESTOCK

For more information
contact Chris Beins
(@ 435-452-1806

View bull videos 2 weeks
prior to sale at
UBIABULLS.COM

Angus Balancer Bid Online at SalesMadeEZ.com
Hereford Red Angus

Sim-Angus Simmental

I'ree delivery up to 300 miles

7 UTAH W%

ANGUS ASSOCIATION

W Breedy Bull and fomnle Sals

March 28th, 2026
12pm Lunch - 1 pm Sale Time

Box Elder Gounty Fairgrounds
342 N. 1000 W. Tremonton, UT 84337

, Waraford, Stmmenliol aod Morsll

Selling Some of the Best Bulls Utah & Surrounding States Have to Offer.
Top of the Herd, Hard to Find Pairs and Yearling Heifers Ready to Breed.

For’more info and Online)Sale Catalog|go to: www_.UtahAngus:org or

Contact: ZacPowers ((208)650-:3437 Powerszacl@gmail.com

UYL, EUY ALt/
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Public Lands Council Update

Not too long ago, | read that by
the end of January more than 80%
of New Year’s resolutions will have
been abandoned, cast aside as ide-
alistic notions that seemed work-
able in the wee hours of January 1,
but look a bit bleaker by February.
Each year, we commit to going to
the gym, giving up a vice, or start-
ing a new hobby, only to realize that
there’s no magic change that hap-
pens when the calendar turns to a
new year.

Unlike my resolution to drink less
coffee, PLC’s work began as soon
as the President and new Congress
were sworn in by the end of Janu-
ary. PLC had already started conver-
sations with the Trump transition
team, and our “resolutions” called
on the new administration to act
on a long list of priorities for federal
lands grazing permittees. By the end
of February, we had already started
seeing meaningful policy change.

PLC’s early wins included working
with BLM to rescind an Instructional
Memorandum that would have pre-
vented renewal of grazing permits
and directed the agency to take un-
scientific action in sage grouse plans.
At PLC’s urging, BLM immediately
took steps to rescind the ill-fated
Public Lands Rule. USDA announced
plans to rescind the 2001 Roadless
Rule that has certainly exacerbated
— if not been directly responsible
for — some of the worst forest con-
ditions in the West over the last 25
years. The Trump Administration
stripped NEPA back to its original
and most efficient form, requiring
agencies to decrease NEPA delays
and make environmental reviews
more effective. U.S. Fish and Wildlife
Service rescinded some of the most
problematic changes to the Endan-
gered Species Act from the Biden-

era rules, restoring common-sense
and efficient process to identifica-
tion and designation of habitat and
critical habitat.

As part of PLC’s priorities for this ad-
ministration, PLC provided a clear set
of recommendations to BLM as part
of our request for them to move as
early as possible on reforming graz-
ing regulations. We've been work-
ing with USFS for the last number of
years to improve the directives that
govern grazing program administra-
tion, and there is potential in this
administration to enshrine some of
the most positive changes in regula-
tion.

Never inclined to be left out of the
conversation, the first session of the
119th Congress delivered on graz-
ing priorities in a way we haven’t
seen for decades. This last year was
the friendliest | have ever seen for
grazing priorities. From bipartisan
support of bills like the Ranching
Without Red Tape Act to enable per-
mittees to move forward with main-
tenance of range improvements, to
House passage and Senate progress
on the Fix Our Forests Act to in-
crease the use of targeted grazing
across National Forest System lands
to prevent wildfire, the message
from Congress was clear: they heard
permittees’ message loud and clear,
and they want to deliver lasting pol-
icy change.

PLC supported 7 witnesses who tes-
tified before Congress in 2025. This
record-setting number is a clear rec-
ognition from Congress that they
value federal lands grazing permit-
tees’ perspective on a wide range
of issues. PLC President Tim Canter-
bury testified on the “State of the
Rangeland” at the beginning of the
year. Hearings included the need

for ESA reform, gray wolf delisting,
producer burdens resulting from
inefficient federal policy, the con-
sequences of catastrophic wildfire,
and the need for meaningful reform
to litigation incentives like the Equal
Access to Justice Act. Witnesses
came from across the West: Califor-
nia, South Dakota, Colorado, New
Mexico, Washington, and more.

Certainly, 2025 had its share of chal-
lenges, but we begin 2026 with
strong relationships with Congress,
federal agencies and the White
House. When faced with challenges,
PLC meets them head-on, advocat-
ing for producer confidence, securi-
ty, and profitability. We see the light
at the end of some decades-long
tunnels like restoring grazing to va-
cant allotments, improving grazing
regulations, and resolving regional
inconsistencies in  management
flexibility. This year also provides a
once-in-a-generation  opportunity
to highlight the history, culture, and
value of federal lands grazing as part
of the International Year of Range-
lands and Pastoralists. This global
effort makes connections between
ranchers in Oregon, herders in Mon-
golia, and producers in Ethiopia —
and everywhere in between.

This year, PLC will celebrate our
58th anniversary. This year, like all
the others before it, we don’t need
New Year’s “resolutions” because
we have a policy book full of strong
directives. Last year showed us what
working with the federal govern-
ment can look like when stakehold-
ers provide clear priorities and are
met with agencies willing to listen.

| hope you all had a restful holiday
season and are ready to get back at
it — there’s work to do!

Kaitlynn Glover - PLC Executive Director
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2025 Leopold Conservation Award Winner - Pearson Ranch

The Pearson Ranch’s story is one
marked by resiliency. The resiliency it
takes to grow crops and graze cattle
in an arid environment, coupled with
a ranch family’s resiliency to repeat-
edly rise above volatile markets and
personal loss.

Ralph and June Pearson, who began
dairy farming and ranching in the
1940s, had four children. Hit hard
by the post nuclear weapons testing
era, the Pearsons and their sons Raul,
Scott, and Shaun died from related
illness between 1996 and 2016. To-
day the ranch is run by their daugh-
ter Jetta Robinson, her son Seth Da-
vie, and Shaun’s wife Tammy.

The conservation of water has long
been the focal point of the Pearson
Ranch’s strong commitment to land
stewardship and agricultural innova-
tion. It dates to when Ralph Pearson
served as president of the Twin M
Conservation District and the Min-
ersville Irrigation Company.

Under his leadership, a pipeline sys-
tem replaced a series of open canals
that fed irrigated fields in the 1970s.
Ever since, the Pearsons have up-
graded their irrigation systems with
technology that reduces water usage
while increasing yields on their 600
acres of alfalfa.

Since 2007, Utah’s Grazing Improve-
ment Program has provided assis-
tance to livestock producers to en-
hance grazing systems on private and
public lands. This helped the Pear-
sons replace aging windmills with
efficient solar pumping systems, and

upgrade old wells powered by gas
generators with energy-efficient so-
lar technology.

Installing extensive water lines to dis-
tribute water across their 8,000 acres
of pastures has improved grazing uti-
lization and distribution of their 600
head of Hereford and Angus beef cat-
tle. The herd is rotationally grazed to
maintain healthy forage and to pro-
vide ideal habitat for prairie dogs and
sage grouse. Other investments in-
clude multiple 30-foot ring tanks for
water storage, both on their ranch
and on 129,000 acres of public land
used for grazing. All water troughs
are equipped with rescue ramps for
birds and small wildlife.

Natural springs have been developed
at Pearson Ranch to supply livestock
and wildlife with drinking water.
Springs and riparian areas damaged
by wild horses and burros have been
rehabilitated.

Despite wild horses and burros being
a politically polarizing issue, Tammy
Pearson is credited with being a driv-
ing force behind reaching consensus
on the Path Forward Coalition, a di-
verse group that included the Hu-
mane Society and Farm Bureau.

“Simply put, Tammy is involved at ev-
ery level — from her local county to
the state and national stages, in all
things public lands and agriculture,”
said Redge B. Johnson, Director of
Utah’s Public Lands Policy Coordinat-

ing Office.
“When it
comes to
advocat-
ing for our |
lands and
the agri-
cultural
commu-
nity, she is
the go-to
person.”

Watershed restoration is another
arena where Tammy Pearson has ex-
celled. Her local leadership in a stew-
ardship project for the Beaver River
watershed led to successfully treat-
ing thousands of acres of overgrown
forests. This effort created a healthi-
er and vibrant ecosystem for grazing
livestock and wildlife habitats, while
significantly decreasing the risk of
wildfires.

State officials often bring visiting
dignitaries to the Beaver River wa-
tershed to demonstrate how ac-
tive management is critical to forest
health. Efforts to replicate this work
across Utah are benefiting the ranch-
ers and wildlife that rely on rejuve-
nated public lands.

The land ethic of the resilient Pear-
son family is expressed through the
conservation practices they employ
on their ranch, and through advo-
cacy and outreach that provides for
ranchers across the West.
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Ranching is not just an occupation, it’s a lifestyle. We know and
understand agriculture and work with our customers during good
times and bad, helping them continue to do what they love. Contact
us today to experience the Western AgCredit difference!
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Join or Renew For a Chance to Win a Powder River C2000 Chute!

The Utah Cattlemen's Association (UCA) is a grassroots organization that has been working
for you and your operation Since 1890. We look to our members for direction and support
in the collective efforts of the industry. Your membership increases representation for when
the association speaks on behalf of the cattle industry. UCA communicates with state and
federal officers, leaders and agencies on your behalf.

When you join UCA, you are investing in advocacy & representation, networking with
ranchers and industry professionals, and education. Your membership contributes to the
development of policies that pave the way for the next generation of producers.

Powder River is a proud supporter of the UCA and is giving away a C2000 Chute at the
2026 UCA Winter Convention.

Simply renew your membership or sign up as a new member between now and December
1st, 2026. Every member is automatically entered, so join or renew today!

UCA Membership Application

New Member:Yes___ No___ Recruited by:

Name Email
Spouse Name Email
Ranch Name
Address City, State, Zip
Phone
Utah Cattlemen’s Association Associate Business National Cattlemen’s Beef Association (National Dues)
(State Dues) Member Cow/Calf Producers
Cow/Calf Producers NON-VOTING Cattle Owned: Dues
Cattle Owned:  Dues (MAY NOT OWN CATTLE) 010 100 head..ooeresereree $180
0to 50 head......... $1 00 State Dues.......... $‘| 50 101 to 250 head........oven.... $360
51 t0 100 head.....$130 National Dues...$213 E(S): to g(s)g :eag ........................ zi;l(g)
101 to 200 head$160 to €aA...cccernrnrreenrraneees
Cattlewomen’s Dues 751 to 1000 head.....ccomuneens $1,080
201 to 300 head....$190 )
301 t0 400 head...§220 A portion of the state 1001 to 1250 head................... $1,381
cattlemen’s membership 1251 to 1500 head..........ccveveees $1,679
401 to 500 head....$250 will be contributed to the | | 1501 to 1750 head............. $1,980
501 to 750 head...$325 cattlewomen for women'’s 1751 to 2000 head......coooceuune.. $2,281
750 to 1000 head..$400 state membership. 2001 head and Up....e. $2,281 + $0.4560/head
Over 1000 head....$125 +.30/hd _ )
Feedlot Operators Optional ANCW (national)| | roegiot/Stocker Operators
dues are an additional $60 $180 + $0.4560/head
$175 plus 10 Cepts Per Head Please pay directly to .
One Time Capacity ANCW - Refer to ANCW.org
Make Checks I,’avable.To.: State Dues:
Utah Cattlemen’s Association .
National Dues:

PO Box 540568 - North Salt Lake, Utah 84054
(801) 355-5748 TOTAL:
Pay by credit card at www.utahcattlemen.org
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POWDER RIVER IS A PROUD SUPPORTER OF THE
UTAH CATTLEMEN'’S ASSOCIATION

WE ARE GIVING AWAY A

(2000 CHUTE

AT THE CATTLEMEN’S WINTER CONVENTION
2026

HOWTO ENTER:

Renew your membership or signup as a new
member between now and Dec 1st 2026
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YARDLEY 53rd ANNUAL

CATTLE CO fZ’fBULL SALE

180 HEAD OF ELITE SIMMENTAL, SIMANGUS, ANGUS AND MAINE ANJOU BULLS

N426, 5/8 SM 3/ AN ASA: 4624575 N261, PB SM ASA: 4624569
YARDLEY TOP GUN X SVF STEEL FORCE YARDLEY LUXURY X SFI ACHIEVEMENT
BW: ET WW: 838 BW: 66 WW: 675

N256, PB SM ASA: 4624570
BRIDLE BIT RECHARGE X SFI ACHIEVEMENT
BW: 71 API: 155

www.yardleycattleco.com « 1pm MQT in Beaver, UTAH N334, 3/4 SM 1/4 AN ASA: 4624572 N320, ANGUS
Steven Yardley (435) 310-1725 . Gib (435) 691-8688 REMEDY 1054J X W/C BANCHOR MUSGRAVE AMBITION X O'REILLY FACTOR
I']ﬁ.? View the auction live « DVAuction.com BW: 82 WW: 741 BW: 78 WW: 700

SATURDAY, MARCH 14TH 2026

Bulls are DNA, PAP, and feftility tested with yearling weights and ultrasound data. CALL TO REQUEST A CATALOG (812) 525-0359

GILLMAN LIVESTOCK'S

BASIN BULL PREVIE W/

& TRADE SHOW
JANUARY 31ST | 11:00AM-2:00PM | MYTON, UTAH

35[] Bulls on Site ======mrPrivate Treaty bulls will be for sale during

: the event from: Double Arrow Ranch, i
-ﬂ Mower Charolais and Angus, Kings Peak
Angus, Rafter 1 Ranch, KMH Angus, G & Ci

Farms, Bastian Red Angus, Conley Moon

il Angus, Sled Runner Cartlle Company, Rock

Canyon Cattle Company, and Probst Ranch.
You can also preview bulls featured in the

- e A @ upcoming Intermountain Generic Alliance,
Fﬂ[‘ more info visit . R & R Genetics, B &C Angus, Miles High

www.GillmanLivestock.com ":":, Angus and Burton Simmental Bull Sales.

or call Brent at (435)-724-1230 Lunch will be served.
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