\

THE

VOLUME 71 NUMBER 10

UTAH

OCTOBER 2025

The official publication of the Utah Cattlemen’s Association

As we come to
the end of what
has turned out to
be a very hot, dry
summer many of
us are forced to
make decisions
about early weaning calves,
supplementing cows, and culling
deeper than we would like. This
has caused me to reflect on the
times operating challenges such
as weather have caused me to
make adaptations to management
plans. I have been thinking about
how past challenges turned into
opportunities.

NON-PROFIT
ORGANIZATION
U.S. POSTAGE PAID

SALT LAKE CITY, UT
PERMIT NO. 3933

UTAH CATTLEMEN’S ASSOCIATION

PO BOX 540568
NORTH SALT LAKE, UT 84054-0568

WWW.UTAHCATTLEMEN.ORG

Challenges and opposition
often provide the necessary
circumstances to cause us to
reevaluate the way we do thing and
help us “think outside the box.”

Many years ago, we experienced a
devastating fire on our winter range
which left us far short of feed for the
upcoming winter. This fire occurred
early in the summer allowing us
time to make some choices about
what we would do with the cattle
which would normally graze the
pasture lost in the fire. Some of
the options included selling cows,
buying hay, and renting pasture out
of state for the next few years. There
was one other possible solution.
We had a vast amount of feed on
a portion of our allotment that we
were never able to graze with cattle
because it lacked water. In previous
times it had been used as a sheep
range.

As we deliberated about the
possibility of using this part of our
range we considered the possibility
of hauling water to the cows.
Because of access issues over rough
and steep roads we did not believe
that was a viable option. The
other option, although it seemed
impossible to make happen, was
to build a stock water system that
would deliver the water we needed
to the cattle through pipelines.

As we thought through the options
it became apparent that for the
cost of feeding hay for the first year

we could buy the materials for the
stock water system. The biggest
hurdle was getting such a project
approved on public land. We met
with our local BLM Field office and
found some support for the project.
We met with other stakeholders
and received their support as
well. We went through all the
necessary steps associated with
NEPA and SHIPO regulations. The
fire occurred in early June, and we
were able to begin construction in
January. With some modifications to
our grazing plan that year we were
able to keep our cowherd together
and build what eventually became
the backbone of a much larger
system. Had we not experienced the
fire we would most likely be doing
things the same way we had done
for many years. As a result of that
fire, we now have reliable water
for our livestock across the entire
winter range.

The devastating forest fires in
central and northern Utah this
past summer may also bring
opportunities to those affected.
Perhaps these fires can help bring
much needed changes to forest
management practices. 1 have
heard that federal land managers
are considering allowing the
use of virtual fences in the areas
impacted by the fires. The use of
this technology may allow ranchers
to continue to graze parts of their
allotments unaffected by the fire
while allowing the burned portions

Message Continues on Page 2
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UPCOMING EVENTS

0CT29-30 FARM AND RANCH SUCCESSION
PLANNING WORKSHOP - SEE PAGE 10

NOV5-6  UTAH SOCIETY FOR RANGE
MANAGEMENT - RICHFIELD, UT

NOV 6 MEMORY RANCHES BULL SALE

NOV 8 ROCKY MOUNTAIN ANGUS GOLDEN

OPPORTUNITY SALE

NOV 19-20 WESTERN RANCH MANAGEMENT
ACADEMY - CATTLE MARKETING OPTIONS

- LOGAN, UTAH
NOV21  LEACHMAN FALL ROUNDUP BULL SALE
DEC4-6  UCAWINTER CONVENTION AT LEGACY

PARK EVENTS CENTER - HURRICANE,
UT - SEE PAGE 4
DEC5 YARDLEY CATTLE CO FOCUS ON THE
FEMALE SALE
DEC 6 LEACHMAN HIGH ALTITUDE BULL SALE
JAN 2 UTAH CATTLEMEN’S ASSOCIATION
SEEDSTOCK MAGAZINE AD
COMMITMENT DEADLINE - SEE PAGE 16
FEB3-5  CATTLE INDUSTRY CONVENTION AND
2026 TRADE SHOW - NASHVILLE, TN
President’'s M ntin

to rehabilitate over the next couple of years.
Future applications may help improve riparian
health and provide cost effective means of
concentrating animal impact on certain areas to
help eradicate invasive grasses.

Overcoming challenges and seeking new
solutions in the face of crisis often helps
create new ways of thinking about things, new
technology, and new management practices.

Jeff Young
UCA President

OCTOBER 2025

A @

EVERYTHING YOU NEED FOR A
SUCCESSFUL WEANING
* Weaning tubs
¢ Antibiotics*
e Fer-Appease
*May requi

e Vaccines
e Quiet Wean nose
tags

SALT LAKE CITY - SPANISH FORK - DELTA - RICHFIELD - ST. GEORGE - 4
LOGAN - BURLEY, ID - CALDWELL, ID - STEVEREGAN.COM - 800-888-4545

Farm & Ranch Estate Planning

Estate Planning
Farm/Ranch Succession Planning
Estate Tax Minimization
Estate Settlement/Trustee Representation
Business Entity Formation
Probate

DAINES
THOMAS
= & SMITH
ATTORNEYS

Rob Smith, Attorney at Law
Phone (435) 752-1100
Offices in Logan and Salt Lake City
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TMike Browning
. 801-949-6453

~ The USDA Risk Management
. Agency helps protect your
“Pasture;'Rangeland, and Forage'
(PRF) from the elements. '

When buying
business insurance,
it’s okay to have a
generalist agent.

When buying
PRF insurance,

Protect Your PRF ? it’s SMART to have
(Pasture, Rangeland, Forage) « Very affordable — a SPECIALIST.

Our trusted risk advisors are Government subsidized

trained to help you understand :
and analyze complicated insurance ~ ° Premiums are not

data so you can make the most due until Oct. 1 , ’
informed decision for your « No adjusters needed

AT
business. Our goal is to ensure .
you never purchase unnecessary * No claim forms
coverage and pay more than * Protects your cash flow SPECIALIZING IN PRF & LRP
you need. Protect your land and "PART OF THE BROWN & BROWN

livelihood against potential losses pesmCE sEReEs e e
during times of drought. Contact your CKP Trusted Risk Advisor today.

877-CKP-INS1 (877-257-4671) ckpinsurance.com
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Decemher 4-6, 2025 - NEW DAYS & LOCATION!
Washington County Legacy Park - 339 5500 W, Hurricane

Early Bird Registration open now at at www.utahcattlemen.org
We are excited for a the change of scenery and new location. We have adjusted the
days to include Saturday this year and are still finalizing the agenda.

All attendees 40 years and younger will receive free meeting registration.
Cattlemen’s college will be taking place on Saturday.

We have a great lineup of speakers and it will be worth your while to attend.

TENTATIVE AGENDA Hotel rooms are available at
Thursday, December 4 Best Western Plus Settler’s Point for $115
Extended Board Meeting Hotel features free full breakfast, pool,
UCWA Board Meeting fitness center, & free parking
Trade Show Reception with Food/Prizes To book hotel rooms online go to
(Two tickets to the 2026 NFR and more) https://rb.gy /hv3ga2

or call the hotel direct at (435) 986-7788

Friday, December 5
Registration & Tradeshow

UCA/UCWA President Reports
UDAF Commissioner Kelly Pehrson
Collin Woodall, NCBA CEO
Southern Utah Producer Panel
Beef Tallow Marketing

Tradeshow Reception Lunch
Sustainable Intensification

Utah GIP Program Update
Representative Celeste Maloy (Invited)
Awards Banquet and PAC Auction
at the Staheli Barn in Washington

Ask for the UCA rate.

Breakfast and CattleFax Market Update
UCA Business Meeting, Policy Adoption,
Financial Report, and Elections
Cattlemen’s College & Lunch

James Sewell, Young Producer

Bovine Respiratory Disease
Breakthroughs in Cattle Health
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Winter Convention Scholarships Available!

Apply today for one of five scholarships
available for young* producers!

Western AgCredit is pleased to sponsor scholarships for young producers to attend Winter Convention this year. Individuals or couples
can apply to be considered for one of five scholarships. The Utah Cattlemen’s Winter Convention blends education, networking, and
industry advocacy. The robust agenda includes policy discussions and specialized meetings on federal and private lands, animal health,
and marketing. The tradeshow offers a platform for exhibitors and sponsors to showcase innovations and services, while the convention
itself serves as a vital forum for policy adoption, elections, and strategic planning for Utah’s cattle industry. One of the couples selected
to attend will randomly be selected to win a pair of NFR tickets for 2026!

*Applicants must be under the age of 40 to be eligible for the scholarship.

Apply Here!

Application deadline:
November 1, 2025

Selected attendees notified by:
November 7, 2025

Western AgCredit is dedicated to empowering the next generation of
agricultural leaders. By sponsoring young cattlemen and cattlewomen
to attend the Utah Cattlemen’s Convention, which provides access to
education, mentorship, and industry connections. Through their AgFuture
program, Western AgCredit supports young, beginning, and small
producers access credit and other resources to help them succeed in
agriculture. For more information, visit: westernagcredit.com/agfuture.

N AgCredit
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Sharing the Ranch

OCTOBER 2025

By Dr. David Secrist, PhD - Beef Extension Specialist Utah State University

ol aThe cool fall air is

welcome respite af-
: ter the drought and
fires of summer. With
the fall foliage turn-
ing red and gold, also
comes blaze orange.
The fall hunts may be a welcome
sight for some, but not for others.
Like most of you, | have always en-
joyed the outdoors and the wildlife
that inhabit the range and ranches
in the West. However, | have always
preferred to enjoy it in relative se-
clusion. The fall hunt usually brings
people and noise to otherwise
tranquil places. The public inter-
est in wildlife and hunting has also
brought significant opportunities
to ranchers in Utah and across the
West.

Recently, an event held in Logan by
the Western Ranch Management
Academy (WRMA) highlighted the
key role of ranches and farms in
the conservation and management
of wildlife. Properly managed wild-
life can be an economic benefit to
ranches in addition to being the
right thing to do. During the semi-
nar, a presentation was given by a
Box Elder County rancher, who de-
scribed his journey and that of his
family ranch over the last 40 years.
He decided years ago that being
at the table was a better approach
than ignoring the mounting pub-
lic pressure and interest in endan-
gered species and the use of public
land for grazing. Involvement in the
process resulted in significant range
improvements in Western Box El-
der County and improved habitat
for several species, including the
greater sage-grouse. He said, “Land

that’s good for a species like sage-
grouse is good for grazing too.”

| was reminded of a meeting that
| attended at the Grouse Creek
School in the early 1990’s. Many
people, including myself, were
concerned and even a little upset
about elk showing up in the valley.
They were direct competition for
cattle and had no place there (or so
we thought). My opinions on that
subject have changed dramatically.
| have seen how properly managed
wildlife can add significantly to the
ranch’s bottom line. At the WRMA
seminar, wildlife experts, state
wildlife officials, and ranchers came
together to learn from one anoth-
er about how we can continue to
move forward together. All agreed
that wildlife cannot exist on pub-
lic lands alone. Private landowners
are vital to healthy wildlife popula-
tions, especially mule deer, elk, and
pronghorn.

The Utah Division of Wildlife Re-
sources is dedicated to continued
improvement in the management
of all wild animals. They have rec-
ognized and fostered the integral
relationship with private landown-
ers in Utah. The Cooperative Wild-
life Management Unit (CWMU)
program is unique to
Utah. The program en-
hances opportunities for
sportsmen while provid-
ing additional income
for ranchers. The bot-
tom line is that hunters
and ranchers have bet-
ter opportunities and
more incentives to work
together than they did

back when | attended that meeting
in the 1990’s.

Undoubtedly, challenges still exist.
State wildlife officials will readily
admit their concern with the cur-
rent high elk and low mule deer
populations. The management of
predators, both now and in the
future, will always be a fine line
to walk. However, ranchers and
those who love wildlife have com-
mon ground to find solutions that
seemed impossible a few decades
ago. In support of comments made
by the Box Elder County rancher, |
say be involved. Take an active stake
in the future of your ranch, commu-
nity, state, and country. Your voice
matters, and you can make a differ-
ence. More will be accomplished
when people find common ground
and work together for win-win so-
lutions. | will conclude with a quote
from a long-time friend and wildlife
biologist, Rick Danvir. Rick recently
said, “...the best and most broadly
supported management solutions
come from collaboration between
hunters, ranchers, ouftfitters, NGO’s
and wildlife agencies.” Amen.

Please feel free to reach out any-
time.
david.secrist@usu.edu
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S BULLS

* ANNUAL BULL SALE L .t

Iﬁwwa’ay NOV 6 |SALE AT NOON PST | Z/{/,e% 7w n,-

"
HIGH ELEVATION ® GROWN ON ROUGJ—lAGE [ EXCEIfLEN ATERNAL 1

NON- PA'MPERED . CALVING EASE @ PAP TESTED .1‘0NGEVITY L'\e

SELLING

Scan this code with
your phone to request
a sale catalog:

¥ ’ : ','
41 : ‘ J_I
y Our purebred cows

are run like your ¢
commercial cows!

A

. v L

r. my e B . -
Com‘act us /ozz mo/ie zr%oxzmatton ’
_ Monty Pearce Luke Pearc
3 (208)412-6156 (208) 695-0399 B S oRTINE AT
SALES MANAGER AUCTIONEER ONLINE MARKETING & SERVICES
Ve Matt Macfarlane Jake Parnell WCS‘ICI'II
MARKETING ~ (916) 803-3113 (916) 662-1298 T

WWW.MEMORYRANCHES.COM
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EACHMAN

CATTLE

FALL ROUNDUP BULL & FEMALE SALE HIGH ALTITUDE BULL SALE

NOVEMBER 21ST, 2025 DECEMBER 6TH, 2025
SALE LOCATION: LEACHMAN $PROFIT CENTER - MERIDEN, WY SALE LOCATION: LOMA LIVESTOCK LLC - LOMA, CO
OFFERING 60 CHAROLAIS & 30 STABILIZER BULLS + OFFERING 280 HIGH ALTITUDE PAP TESTED AGE-ADVANTAGED STABILIZER BULLS

MATURE COW DISPERSAL OF 81CHAROLAIS, 36 RED ANGUS AND 41 BLACK ANGUS
COWS - ELITE DONORS INCLUDED AND 75 BRED STABILIZER HEIFERS
PRIVATE TREATY OFFERING - 20 AGE-ADVANTAGED RED ANGUS BULLS

JERROD WATSON (CO) - 303-827-1156 AARON RASMUSSEN (NE) - 308- 763-1361

SCAN TO VIEW KURT SCHENKEL (OH) - 740-503-6270

WWW.LEACHMAN.COM | (970) 568-3983 n
UPCOMING SALES L

RANCHING IS HARD.
PRF SHOULDN'T BE.

REDD
SUMMIT

With Redd Summit, you’ll have
access to a team of experts
that serve as an extension of
your ranch.

From account managers to
meteorologists, each is here
to help — and treat your oper-
ation like their own.

435.625.1022 | REDDSUMMIT.COM

GET A POLICY PREVIEW TODAY
REDDSUMMIT.COM/POLICY-PREVIEW
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THE

LAST GATE

YOU'LL EVER NEED

TR

LIPHATECHAG.COM « 800.351.1476

With the most experienced
team in the industry,
Liphatech Ag has the in-field
and on-farm knowledge

to provide farmers and
producers with expert
solutions and care.

800.453.5318
PowderRiver.com

POWDER

HAECH

RODENTICIDE SOLUTIONS
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Utah Cattlewomen’s Association

[ am BryLee Miles,
9 the daughter of Joe

and Tiffany Miles. I

recently graduated

with high honors
from Altamont High School.

[ have always tried to keep busy
and stay involved in my school
and community. I love the FFA
program! I served as Reporter,
Vice president for two years, and
just recently retired my jacket as
the Moon Lake Chapter President.
[ also had the opportunity to serve
as Reporter on the first Area 6 of-
ficer team.

My time in the blue jacket has
helped to shape me in more ways
than I can count, I will forever be
grateful for all the growth and op-

portunities it has given me.

I showed livestock at the Duch-
esne County Fair for ten years. |
am grateful for my time spent in
the show barn, and all the life les-
sons that were learned there. I
am also grateful for the opportu-
nity to represent my school as the
Ag Science Sterling Scholar.

[ have really loved being involved
in sports and all the lessons they
taught me also. | was co-captain
of my high school volleyball team,
ran track, and especially loved
running on our relay teams. [ was
awarded Utah Track and Field
All-State for our 4x400, placing at
state twice.

[ love to go camping with my

family
and help
with my
family’s
cattle op-
eration,
especial-
ly when it
involves
riding
my horse
Clyde.

[ am currently working towards a
degree in Agriculture Education
at USU-Eastern, where [ was cho-
sen to serve as a beef ambassador.
Thank you so much for award-
ing me this scholarship! [ am so
excited to start instilling my love
and passion for agriculture in the
hearts of future generations.

Utah County Farm and Ranch Easements and Succession Planning Workshop on October 29-30

4

CONSERVE
UTAH VALLEY

Utah Department of Agriculture and
Food (UDAF) and Conserve Utah Val-
ley will cosponsor an Easements and
Succession Planning Workshop in
the Ponderosa Building at the Span-
ish Fork Fairground (475 South Main
St. Spanish Fork) on October 29 and
30 in two evening sessions of about
3.5 hours each. Jeremy Christensen,
UDAF Land Conservation Program
Manager, and experts from Utah
State Extension will lead the work-
shop, which will cover conservation
easements as well as the succession
planning process, helping to ensure
that the retiring generation of farm-
ers and ranchers can retire grace-
fully, allowing the next generation
to gain access to land to farm.

From the Legacy Project: “The most

important part of a succession plan
is having one, the most important
step is getting started.” Jeremy re-
ceived a grant from the American
Farmland Trust to develop a curricu-
lum and fund workshops across the
state. He worked with Utah State
Extension to organize the first one,
which was successfully held in last
year Bear River City.

Participants will consist of 10 fami-
lies with 2-3 people from each fam-
ily able to attend. After a catered
dinner, Jeremy will discuss such spe-
cifics as:

e retirement goals,

e evaluation of current condition of
the farm including a financial pic-
ture,

e passing on the farm or ranch in a
manner that fulfill the wishes of the
current owners,

e fair vs equal inheritance,

e developing a shared vision with

successors through family conversa-
tions and meetings,

e setting up practical objectives and
timelines for the succession process,
e succession tools such as deed re-
strictions and conservation ease-
ments.

This will be not a lecture but a work-
shop, so you will be creating materi-
als for your use based on your own
situation.

Farmers or ranchers in Utah Val-
ley who are interested in join-
ing the workshop should go to
https://docs.google.com/forms/
d/e/1FAIpQLSeDisRt_sbqgdeAr-
SKJMvCy6H3TxQsI5Z7LK8ZFoYpT-
5r6KFg/viewform?usp=sharing&ou
id=113481823316296018324

If you have questions, contact John
Bennion, CUV:801-318-9521, john@
conserveutahvalley.org.
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Letushelpyoudo
what you love.

Ranching is not just an occupation, it’s a lifestyle. We know and
understand agriculture and work with our customers during good
times and bad, helping them continue to do what they love. Contact
us today to experience the Western AgCredit difference!

J_
AN~
1.800.824.9198 WESTETRN

westernagcredit.com A g C”'e d it
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Wear What, Works
When You Do

You need tough clothing and footwear that

gets it done. Find Ariat, Wrangler, Dickies,

Justin and more at your local IFA Country Store. I ;A
» Order Online @ IFA.coop COU NTRY

HELPING TO GROW THE THINGS YOU LOVE STO RE
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Austin Tucker * (334) 319-6029 * prfinsurance@gmail.com
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Healthcare Provider Protein Toolkit Campaign

Protein is be-

ing talked about
everywhere, with
71% of consum-
ers actively trying
to increase the
amount of protein
in their diets.

But not all pro-
teins are created
equal, and with all
the buzz, patients
are confused on
how to make bet-
ter protein choic-
es that support
long-term health.

That’s why we
have launched
this campaign: to
equip doctors and
other healthcare
professionals with
evidence-based

resources that help guide
patients toward high-quality
protein choices with beef.

The toolkits are being deliv-
ered to over 5,000 medical
health professionals (majority
family physicians and gen-

Dear Health Professional,

Your patients are hearing a lot about
protein—from the explosion of protein-
packed supplements and snack foods
to trending conversations on high-
protein diets and muscle maintenance.

But with all the buzz, patients are
often confused on how to make more
nutritious, whole-food protein choices
that support long-term health.

To help you cut through the noise,
we’ve created a practical, evidence-
based toolkit designed to support
your conversations with patients
around protein.

B Health Professional Guide

B Patient Resource

71% of consumers are actively
trying to increase the amount
of protein in their diets.'

What’s Inside: Tools to Transform Your Nutrition Conversations

An evidence-based refresher on protein,
emerging scientific research on beef as a
high-quality, nutrient-dense protein, and
clinical takeaways for your practice.

An easy-to-understand handout that
empowers patients to make protein-rich,
balanced, and satisfying food choices that
support strength and satiety.

As a contractor to Beef Checkoff, a program supported by beef cattle
farmers and ranchers, we are committed to advancing nutrition research
and supporting healthcare professionals and the public with practical,
evidence-based information on beef’s role in a healthy and balanced diet.

We hope these tools support you in caring for your patients.
In good health,

Lillie Berman, MS, RDN /\ )
Director, Nutrition Influencer Education & Evaluation C{jﬂk“\'
National Cattlemen’s Beef Association / 2

BEEE,
Council 2024 Food and Health Survey (2024).

nnnnnnnnnnnnnnnnnnnnnnnnnnnn

1 i Food

NCBA25-4-002

food for health. They include
relevant and new beef nutri-
tion research, clinical take-
aways for practical use, and
clear handouts that empower
patients to choose protein-
rich, balanced, and satisfying
foods that support long-term
health.

eral practitioners) and over

500,000 consumers nation-
wide with health-related
information about beef. In our
state we are reaching over
182 medical health profes-

sionals.

These materials highlight
beef’s role as a foundational

Following the campaign, we’ll
survey the medical health
professionals they reached to
measure impact. Historically,
these toolkits have led to an
average of 80% increase in
HCP’s likelihood to recommend
beef to their patients after
receiving the materials.

Smart Protein Tips
Protein—a true multitasker & essential for health:

5 Builds, repairs and maintains
& muscle, helping burn more

calories, even at rest

Helps control blood sugar,
reducing energy crashes
and cravings

y Keeps you full longer,
# "\ reduces overeating

Supports healthy
weight and metabolism

How much do you need?

Needs vary by age, activity, and

health history, but general
recommendations suggest you get
25-30 grams of protein at each meal.

1servingofbeef /™
is 3 oz cooked — K*

roughly the sizeof e
adeck of cards i

What Does 25 Grams of Protein Look Like?

Lean Beef . E 30z
Edamame s B B 1%sens
Backeans (S0 B R 1% cups
Peanut Butter

T 2999999 enem
Quinoa & B BB 3o

Optimizing protein intake supports’:
& @ g
immune = Saﬁe!y
O IF""‘""" X fd:v:algzkem
,,,,, |

'R J/
Enzymes & Metabolic
Hormones Health

GENERALLY PHYSICALLY OLDER ADULTS ADULTS USING

HEALTHY ADULTS  ACTIVE ADULTS (65+) GLP-1MEDICATIONS

Atleast Atleast Atleast Atleast

0.8 g/kg 1.2-2.0g/kg 1.2-1.5g/kg 1.2-1.6 g/kg

Prevents amino Supports muscle Supports muscle Offsets reduced

acid deficiency, repair, recovery, preservation appetite and

per RDA'! and performance?  and reduces preserves lean
sarcopenia risk® mass®

GENERAL GUIDANCE:

Roughly 30 grams of protein per meal and around
15 grams per snack.

* This research s still evolving. Use actual body weight BMI < 30, consider ideal or adjusted body weight for BMI > 30¢

1.Inst : The Essential Guide to i Washington, DC:
The National Academies Press. 2. Thomas et , 2016 (PMID: 26891166 3. Morgan et al, 2023 (PMID: 37818636)
4. Mozaffarian et al, 2025 (PMID: 40445127)

BELF.

IT'S WHAT'S FOR DINNER?,

e s ————
Funded by Beef Farmers and Ranchers .
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ANGUS ASSO

Contact Arnold Callison
208-681-8441

e Preview 10 am
e Lunch available
e Friday 5pm Jr Futurity
Show
e Friday 4 Assoc. meeting
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YARDLE U o1 M FEMALE SALE

c T T L E C o 120 BRED HEIFERS AND COWS SELL! PICK OF HEIFER CROP!
A © SIMMENTAL, SIMANGUS, ANGUS, & MAINE ANJOU

3/4 SM 1/4 AN 3/4 SM 1/4 AN
YARDLEY STANDOUT X W/C LOADED UP REAL STEEL X GCC GOLD STANDARD

P o

5/8'SM 3/8 AN . il
TJ WAR PAINT X TOP NOTCH . Ml TR T R S
5/8 SM 3/8 AN

1/2 SM 1/2 AN

www.yardleycattleco.com « 1:00 pm MST in Beaver, UT REAL STEEL X SEARS 122 HOC BROKER X OCC JET STREAM
Steven Yardley (435) 310-1725 « Gib (435) 691-8688
Ei@ View the auction live « DVAuction.com CALL TO REQUEST A CATALOG (812) 525-0359

FRIDAY, DECEMBER 5TH 2025

2026 VOLUME 12 FEBRUARY 2026
UtAH CATTLEMAN

S 0N SE]EZJS[S\’II‘{O%%TEI%?TAII\ION

1/2/26 ~ AD COMMITTMENT DEADLINE A staple magazine in marketing
1/9/26 ~ Ab copy DEADLINE to the Intermountain Region!

1/16/26 CAMEF%AAiRI?ADY DEADLINE SPECIFICATIONS

DATES AND DEADLINES

DIMENSIONS RATE MEMBERSHIP DISCOUNT

Trim - 8.25” x 10.75"
1 Page |mage - 7.75" x 1025" $8OO Members of the Utah
Bleed - 85" x 11" Cattlemen’s Association will
‘ receive a $150 discount
The Utah Cattlemen's Association is again 1/2 Page 7.5" x 4.75" $650 on any ad size!
collabprating to create a sp‘ecial.edition er the 1/4 Page 3.625" x 4.75" $450
upcoming spring season. This unique publication
will include and articles and information from e Special pricing for inside covers ¢ all ads full color ® Discount pricing for multiple pages.

industry leaders and is tailored for the Utah Cattleman.
We also have a production team in place to meet any

of your ad design needs! T resorve 70”/" M/
Call today to reserve your space in this CJW// o / 916.947.2392 | LOGAN.IPSEN@GMAIL.COM

exciting edition!
NATIONAL AD GROUP | MCFARLAND ADVANTAGE
® EXCELLENT COST/READER RATES WENDY MCFARLAND | 334.652.9080 | MCFARLANDADVANTAGE@GMAIL.COM

e ALL COLOR ADS ol TEr AR T PR b %

**Billing Policy: A $50/ad surcharge will be added to invoices not paid in full after 90 days.

® REACH YOUR CUSTOMERS BY FEB 1
® STRONGEST MAILING LIST IN UTAH
e ReacH overR 3,500 BEEF PRODUCER ADDRESSES

® |[NCLUDES FEATURE ARTICLES, NEWS & UCA UPDATES!




